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FIRST DRAFT 


First of all, you should make a small draft of the copy. 


It can be a concept, a headline, the first paragraph... any early work that has everything to do with the emotional impact of the 
writing. 


Let it marinating during this creative exercise. You will use to make a before-after comparison. 


YOUR MEDIUM 


Pick one piece of art for you to appreciate and dissect in this framework. 


Choose only one for now (even if you want to do this pathway more than once for a single project) and mark it below. 


Painting Sculpture Literature 


Architecture Theater Film 


Music Photography Other 


MAPPING EMOTIONS 


You will experience a lot of emotions while you enjoy the art medium that you picked before. 
Try to focus on the main ones. Where they mostly negative? Positive? How can you describe them? Try sticking to 3 core emotions. 


If you want to, use this list to help you. But do not Let it limit you. 


37 core emotions 


e Curiosity e Pride e Loneliness 

e Optimism e Whimsy e Sympathy 

e Laziness e Surprise e Embarrassment 
e Anger e Shyness èe Vanity 

e Patriotism e Indifference e Confidence 

e Annoyance e Wit e Fear 

e Disgust e Exhaustion e Stupidity 

e Guilt e Happiness e Insecurity 

e Confusion e Pessimism e Complacence 
e Altruism e Desperation e Revenge 

e Benevolence e Love e Passion 

e Boredom e Envy 

e Sadness e Lust 


Source: Digital Marketers 


REPRESENTING EMOTIONS 


Now, think about the emotions that you experienced through the medium you picked. 
How were those emotions conveyed, portrayed? 


Think about these elements in the art piece (if they exist) and try to understand how they contribute to the emotional impact of the 
work. 


EMOTION THREAD 


This is when you start to assemble everything. 


Remember the 3 core emotions? You will try describe and portray this emotions as realistic as possible, in a relatable way. 
Make use of synonyms, metaphors, gestures... think of the art medium you experienced. 


The best way is starting with a lighter, more common emotion, and dig deeper later on your copy. You have to be aware that some 
emotions are hard to admit or think about, and need to be brought up with sensitivity. 


Here is one example: 

Product or service: a lip balm. 

3 core emotions: Annoyance; disgust; embarrassment. 
Draft: 


Are you struggling with chapped lips during this winter? 


Do you hate that peeling all around your mouth, as if you were changing skin like an insect? Are you constantly licking your lips, trying 
to give them some relief, but they stay impossibly dry? (disgust) 


You probably already tried a lot of products, spent heaps of money on solutions. But no matter how hard you try, your lips are still 
thirsty, begging for something moisturizing. (annoyance) 


Even worse: maybe your friends or partner keep pointing it out, as if you haven't noticed or felt it already. (embarrassment). 


STYLING YOUR COPY 


You can also use art as a reference to technically write your copy. 
Be creative, experiment with your text! 


e Try making a non-linear storytelling, like starting from the middle or the end; 

e Add odd punctuation, following a certain structure that you observed. While it may be grammatically incorrect, the copy gets a 
personality, as if the text is a real person having a conversation with you; 

e Add images to your text, something that tell a story without words (and complements yours); 

e Think of expressions and words that can add musicality to your copy, like onomatopoeias or general marks of orality (like "A-ha!", 
"Pow!" "Eeeeverytime..."). 

e And much more. 


BEFORE-AFTER 


It is time. 
Write another draft of your copy, and compare to your previous one. 


Think of all the things you did differently. Think of the new nuances you added. Also, if you need to take a step back and ground your 
copy a little more, that is okay. 


And last but not least, feel free to use the ArtCopy Pathway anytime you need to create unique, emotionally big, truly great copy. 


Have fun with your writing! 


